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ENGLISH VERSION

Answer in Brief (Any 5): 10
State any two features of Vedic Marketing.

Define Market Targeting.

What is Individual Marketing?

Define Brand Positioning.

What is meant by “Brand Awareness™?

What do you mean by Web Portal?

Define Affiliate Marketing.

Explain Role of Content Marketing in E-marketing. 07

Explain different Market Segmentation Strategies. 07
OR

Explain the concept of Integrated Marketing. How does integrating traditional and

modern methods benefit businesses? Support with examples. 14

What do you mean by E-Marketing? What are the Role of internet in E-Marketing? 14
OR

Explain the Scope and Role of Branding in Modern Business. 07

Describe any 5 effective segmentation criteria. Why are they important for

businesses? 07

Short Notes (Any 2): 06

Difference between Brand Positioning and Brand Equity

Types Web Portals

Motivations for Online Shopping

Difference between Traditional Marketing and Modern Marketing

Case Study: 06
Japan Toy Co. Ltd., produces various types of plastic toys. The company decides the
selling price by adding 30% profit margin to costs. Its market is restricted to middle
class of Gujarat only. The Marketing experts have advised the company management
that “looking the quality and durability of the products and considering the attraction of
the children, the company should lower the prices marginally and advertise the products
outside Gujarat also, to increase the sales.”The management of the company replied
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that “even at the prevailing prices, it is difficult to satisfy the present demand, then, why
should we reduce the cost and why should we do useless advertising expenses?”

Que.
Which type of Price Policy has company adopted? Whether the Pricing Policy is

justified? Why? Being Marketing Manager suggest how to target the market?
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